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Obstruction, quid pro quo, impeachment. The tweets, the news alerts, the endless
headlines. This political landscape, and the overall media news landscape, can be
exhausting, and news consumers are showing they are tired of it all. A June 2019
Digital News Report explained that this news fatigue has turned into news

avoidance: 41 percent of respondents in the United States (and 32 percent
worldwide) said they “often or sometimes” avoid the news.
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