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We already had information overload. Then came a global pandemic.
Coronavirus is an “everything story,” as Jon Allsop noted in Monday’s CJR
newsletter: “unfathomably huge stories—that are all part of one, even more

unfathomably huge story”.

If the shuttered restaurants and roommates making a mess of your kitchen-table
workspace aren’t reminder enough that COVID-19 has changed daily life, the news
peoples’ roommates making a mess of their kitchen-table workspaces will intensify
your awareness.

[...]

Source: The psychological toll of coronavirus coverage | Columbia Journalism Review


https://www.cjr.org/the_media_today/coronavirus_debate_lockdown_fed.php
https://www.cjr.org/the_media_today/coronavirus_debate_lockdown_fed.php
https://www.seattletimes.com/seattle-news/washington-shuts-down-restaurants-and-bars-to-fight-coronavirus-this-is-bigger-than-all-of-us/
https://www.tampabay.com/news/health/2020/03/18/a-list-of-tampa-bay-restaurants-that-have-closed-or-are-offering-takeout-during-social-distancing/
https://www.nytimes.com/2020/03/16/nyregion/nyc-closing-bars-restaurants-coronavirus.html
https://www.washingtonpost.com/nation/2020/03/16/coronavirus-new-york-city-shutdown/
https://www.npr.org/2020/03/16/816398498/america-closed-thousands-of-stores-resorts-theaters-shut-down
https://www.wsj.com/articles/new-yorkers-hit-their-favorite-restaurants-one-last-time-11584399943
https://www.cjr.org/the_media_today/the-psychological-toll-of-coronavirus-coverage.php

