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In the days after the election, several senior Biden campaign workers talked with
me about their public confrontation with Facebook, the world’s biggest social
media platform. They described the company as plagued by conflicting desires: to
avoid claims of political bias; to avoid being blamed for the election results, as it
was in 2016; and to publicize its election integrity efforts.

Facebook thought it was trying to be a neutral referee. But the Biden and Trump
campaigns were playing entirely different sports. The result, the Biden camp felt,
was a paralysis and an inconsistent application of Facebook’s rules that ultimately
benefited Mr. Trump’s campaign.

Here’s some of what the campaign looked like from the trenches of the

disinformation war.
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