A MediaWell

News Item

Fortnite Maker Pulls Ads Over YouTube
‘paedophile ring’ Claims | The Guardian

By Jim Waterson
February 25, 2019

The maker of Fortnite has pulled adverts from YouTube amid concerns that

promotions for the video game, which is popular with children, were appearing
alongside comments posted by paedophiles.

Epic Games confirmed it had withdrawn its adverts from the Google-owned site,

joining Nestlé in temporarily abandoning it due to the latest scandal over
inappropriate content.

A YouTube user called Matt Watson had posted a video highlighting a “wormhole
into a softcore paedophile ring” on the site. He showed how in a matter of clicks
with a new YouTube account, users could find videos filled with provocative
comments about children.

“Paedophiles are trading social media contacts; they’re trading links to actual child
porn in YouTube comments; they’re trading unlisted videos in secret, and
YouTube’s algorithm through some glitch in its programming is facilitating their
ability to do this,” he said in the video.
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